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« Why social media matters for your business
« How Al can save time, increase engagement, and drive sales
« Goals for today’s session:

o Understand Al tools for social media

o Learn practical applications for content creation

o Explore strategies to grow your online presence




Why Social Media is Critical

Statistics:
« 4.7B people use social media worldwide
 Social media influences 54% of purchase decisions

» Businesses see 3x higher engagement with consistent posting

Takeaway: your online presence directly impacts sales and trust.
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Challenges Dealers Face

 Creating content consistently
« Writing engaging captions
o Tracking analytics and optimizing posts

» Keeping up with trends



How Can
Al Help?




Leverage Al to:

» Generate post ideas in seconds

» Create engaging captions, hashtags, and even images
e Optimize timing

« Analyze engagement and suggest improvements

 Free up time for selling and customer interaction



Al Tools Overview

» Text Based Tools (ChatGPT, Jasper.ai)
o Craft captions, emails, replies, and copy
« Image / Visual Tools (MidJourney, Dall-E, Gemini)
o Create images for posts, ads, and promotions
 Video Tools (Pictory, Runway, CapCut Al)
o Transform scripts or text into short video content
 Social Scheduling and Analytics (Buffer, Hootsuite, Later)

o Automate posting, track engagement, refine strategy



Creating Content with Al

« Step 1: Brainstorm Post Ideas
o Input: “Holiday water tips for families”
o OQutput: 5-10 post concepts
» Step 2: Write Captions
o Al can create 3-5 options in different tones
» Step 3: Generate Visuals
o Al can create product images in lifestyle or festive settings
o Step 4: Schedule & Track

o Use analytics to see what works best



Example Workflow

« Decide your theme (e.g., Holiday Sale, Health Tips, Water Facts)
o Ask Al for 5-10 content ideas

o Select ideas and generate captions

» Use Al to create images or short videos

« Schedule posts with your preferred social tool

» Track engagement and refine next posts
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Best Practices

» Keep posts authentic — Al is a tool, not a replacement for your
voice

« Mix content types: images, videos, polls, tips, testimonials

» Post consistently: 3-5 times per week

« Engage with comments and messages promptly

o Test different formats and track results



Dos and Don’ts

e Do:
o Use Al for ideas, drafts, and inspiration
o Personalize generated content
o Stay on brand and professional
 Don’t:
o Post Al content blindly without review
o Forget to engage with followers

o Use Al to misrepresent facts or make false claims



Al Prompt Example #1 (General)

Act as my marketing strategist and social media expert. | sell
UltraWater Solutions whole-home and drinking water systems. Create
a 30-day content plan with daily post ideas that increase engagement,
educate homeowners about water quality, and drive inquiries. Include
a mix of educational posts, product features, lifestyle content, reels,

and customer stories.



Al Prompt Example #2 (Captions)

Act as my social media expert. Write 5 engaging captions about the
benefits of clean, filtered water for families. Make them friendly,

educational, and encouraging. Include 5-7 relevant hashtags.



Al Prompt Example #3 (Images)

Act as my creative director. Use this image of the Delphi H2 to create
an image with the Delphi water ionizer on a white marble countertop,
minimalistic style, soft natural light, elegant reflections, clean and
modern background, photorealistic, ultra high-resolution, cinematic
angle, emphasis on luxury and design. Keep the Delphi exactly as it is,

do not alter its shape or design.
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" Generated




Getting Started

« Recommended tools for dealers:
o Text: ChatGPT or Jasper
o Images: Google Gemini or DALL-E
o Video: Pictory
o Scheduling: HubSpot, Buffer
« Suggested starting workflow:
o Weekly content brainstorm
o Draft posts & captions
o Generate visuals

o Schedule & review



Al is your tool.
The magicis in your creativity.




